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The concept of change was oft times associated with fear, hesitance 
and caution.  But we’ve moved into an age where change has brought 
innovative and exciting opportunities through technology, access and 
global communication. We look forward to change, we engage around 
the positive impact that it will bring.  It speaks to hope, progress and 
ultimately sustainability.  Change is constant and now more frequent.  
We must embrace it.

Against this background, we note that the mortgage market has been 
growing at a rate of 9.5% per annum over the last 4 years, fueled by 
lower interest rates but ultimately arising from greater access to facilities 
and increased liquidity. 

The advent of the Mortgage Market Reference Rate 
(MMRR) has resulted in some discipline in the pricing 
of mortgage facilities in the commercial banking 
sector.  This is a base rate calculated and published 
quarterly by the Central Bank to which lenders 
add a risk premium or margin dependant on the 
customer’s personal credit rating, the location 

of the property and the quantum of the deposit 
on purchase.  This approach makes pricing more 

personal than institutional and, while we are 
not included in this arrangement, allows us 

greater access to the affordable mortgage 
market, that is, properties falling within 

the ambit of ‘approved mortgage 
company’ status.  

The MMRR was the beginning 
of new and improved provision 
in the regulatory environment.  
The Securities Bill, new Anti 
-Money Laundering legislation, 
and enhancement of the 
reporting requirements provides 

for structured market activity and 
transparency in financial transactions 
that will enhance public appeal for the 
financial services sector.  

We will not be left out!  The recent 
upgrade in our operating system 
will allow for enhancement of our 

Insight with Ingrid

BY IngRId L-A. LAShLeY – MAnAgIng dIReCToR / Ceo

Change is 
Beautiful

efficiency and effectiveness.  This coupled with the age-
old undertaking for improved customer service will provide 
the foundation for expansion of our customer base and 
extension of our product offering.  More than that, in 
looking after our customers, we have taken steps to reduce 
our own cost of borrowing so that we may pass on these 
savings to our customers.  our first step is a 1% reduction in 
interest rates, effective october 1, 2012 (certain restrictions 
apply).  

The new year will provide for challenge and growth in 
our business, in our structure and in the development and 
training of our people.  our partnership with Trinidad and 
Tobago housing development Corporation (hdC) is picking 
up momentum as together we strive to fulfill dreams for 
those seeking affordable housing.  ours is the business of 
putting people in homes – loans are only the means by 
which we do so.

With our stakeholders we will work to implement the 
Trinidad and Tobago Mortgage Bank (TTMB) as outlined by 
the honourable Minister of Finance in his budget statement 
2013.  This is by far the most revolutionary change in the 
housing sector since the introduction of the ‘approved 
mortgage company’ concept.  It strives to focus the public 
mortgage interests to allow for more sustainable funding 
resources and mechanisms thus allowing for the growth of 
the housing sector with reliable resources going forward.  At 
the same time, the planned increase in capital market activity 
that will accompany this undertaking will be to the benefit 
of all on both sides of the lending and investing continuum. 

Yes, the only thing constant in life is change, and it can 
indeed be beautiful!

It is timely as we approach the year-end, to review and reflect 
on our own circumstances and the changes that we want to 
pursue in our lives, in our homes, in our communities and 
in our society. At TTMF, we will play our role as we change 
lives and fulfill dreams through access to affordable housing.

on behalf of all of us at TTMF, may your life be filled with 
the beauty afforded by progressive change and may you 
preserve the traditions provided by our history to the benefit 
of all.  In the new year, we will continue to make every effort 
to play our part in these endeavours.
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Interest Rate 
Reduction

Change is Beautiful

BY MARShA RAe LeBen, MAnAgeR - MARKeTIng & PUBLIC ReLATIonS

Business Feature

effective october 1, 2012 over 7,000 of our mortgagors benefitted from a much anticipated one percent reduction in 
interest rate. Mortgage rates which were at 6% – 8 % (approved mortgage company rates) were reduced to 5% – 7% 
and the ‘open market’ rate of 8% was reduced to 7%.  

The criteria for this reduction were as follows:

The account must have been current as at September 30, 2012, 

The mortgage was not an HDC or THA 2% mortgage, 

The mortgage was not an HMB or IADB loan.

This rate reduction was the culmination of months of effort towards ensuring that an effective mechanism was put in 
place to implement the rate reduction announced by the honourable Mr Winston dookeran in his budget speech for the 
government’s fiscal year ended September 30, 2012. 

While the AA- rating awarded by Caricris allows us to borrow at more favorable rates thus facilitating the rate reduction, 
it is also a reflection of the strength of our leadership in the management of our affairs.  We have expanded our capital 
market activity and successfully aligned the legal, financial, regulatory and operational framework required to facilitate the 
rate reduction. In this regard the company’s overall debt portfolio is to be refinanced to reduce borrowing costs over time.  
It is this savings in interest costs which was passed on to our customers via a reduction in lending rate. 

Customers who qualified for the rate reduction were given the opportunity to reduce their monthly mortgage payment 
giving them more disposal income. Alternatively, they could have opted to maintain their existing payment effectively 
reducing the term and total interest costs. 

home is where our heart is and we will do everything within our power to ensure that our customers are able to own and 
to keep their home. homeownership is the largest financial investment that anyone can make and we want to ensure that 
it is indeed a rewarding experience.

An additional 600 mortgagors will be advised of the new lower installments by the end of this year. 
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Corporate
Credit Rating from

BY BRenT MC Fee – ChIeF FInAnCIAL oFFICeR

We are most familiar with global rating agencies such as 
Standard and Poor’s, Moody’s and Fitch. CariCRIS is a rating 
agency focused on the Caribbean region and assesses 
creditworthiness relative to all other Caribbean debt issues 
and issuers.  The ratings are issued on a national and regional 
scale which, compared to the global rating agencies, includes 
local and regional contextual issues which serves to make finer 
credit risk distinctions among local and regional borrowers 

A credit rating is an informed opinion grounded in rigorous 
analysis of our relative credit quality as a borrower and our 
debt instruments issued.  The rating is a signal to investors in 
the various debt instruments of the quality of the company 
issuing the debt and provides an opinion relating to our ability 
to repay the debt.

As borrowers on the financial market, the rating:

•	 helps	broaden	our	access	to	diversified	funding	sources;

•	 	signals	to	the	market	our	commitment	to	more	transparent	
and	prudent	financial	management;

•	 will	enable	us	to	borrow	at	more	attractive	rates	of	interest;

•	 	can	also	enhance	our	 credibility	 in	 the	national,	 regional	
and international financial markets

 We have been assessed at a very high rating of:

  CariAA- on a regional scale (if we were to access funding 
from the region)

 ttAA- on a national scale based on our:

•	 	Strong	 position	 in	 the	 residential	 mortgages	 market:	
Approx.	25%	of	the	overall	residential	mortgage	market;	
second overall.  We have a strong presence in the middle 
to low-income segment given our position as the preferred 
mortgage provider for the government of the Republic of 
Trinidad and Tobago (goRTT).  

•	 	Highly	 efficient	 operations:	 Our	 operating	 efficiency,	
as measured by the cost/income ratio, is very good and 
improving.  our efficiency ratio has improved every year for 
the last three (3) years to 41.2% and has averaged 44.8% 
over the period.  This is attributed to the relatively good 
control that management exercises on operating costs.  
This is superior to many Caribbean commercial banks.

•	 	Relatively	healthy	financial	performance	-	Over	the	last	five	
(5) years, we have reported continued profitability.  In the 
last three (3) years, following the economic downturn in 
late 2008, we have reported a return to growth in both 
revenues and profits.  

•	 	Relatively	good	asset	quality	and	strong	provisioning:		Asset	
quality, as measured by impaired assets to total assets was 
relatively good at 1.4% over the last two (2) years.  The 
level of impaired assets has declined in the last two (2) 
years to TT$ 39.9M from TT$52.9M.

having been assessed at a very high rating, we have grabbed 
the attention of investors searching for opportunities to 
provide higher returns while minimising risk. We have indeed 
risen in status and signalled to the market we are committed 
to more prudent and transparent financial management. 

Most of us will be familiar with the song “hotel California” 
which refers to a hotel that you can check in to but you can 
never leave.  Well when we were awarded a corporate credit 
rating and made it public, we checked in to realm akin to 
“hotel California” where to exit, while it is not impossible, 
can have a negative impact on our reputation unless it can be 
justified.

We must now build and sustain our financial stamina to 
maintain our positive image as a strong financial player in the 
capital markets (with attitude). We must aim to maintain and 
improve upon our rating which can only be achieved through 
excellence.
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Corporate Social Responsibility or CSR refers to the act of 
a company working within the community in an effort 
to enhance the quality of life of the citizens and thereby 
creating a positive impact on the activities of the recipients. 
This must be done in a manner which will build and maintain 
unwavering social trust of the recipients of our efforts.

There are many familiar quotes and maxims which resonate 
with our sense of humanity such as “We are our brother’s 
keeper”, “do unto others as you would have them do unto 
you”, or stories such as “The good Samaritan” and “A 
Christmas Carol”.

All of these sentiments point to the fact that we do not live 
in isolation and to ignore one’s social responsibility, be it an 
individual, family group or corporate entity, may be harmful 
to the quality of our existence.

As important as the human talent, training & development 
programmes and advertising budgets are to the public 
image, the social responsibility must never be minimised. We 
must remember that no matter how good our product is, the 
company’s image is what keeps the customers loyal. In other 
words if I think you care about me, I am more likely to return 
the sentiment.

Therefore, social investment in our customers, their families, 
their communities and the nation at large, is a day to day 
undertaking at TTMF. We reach further for more interactive 
and at times less formal unions that will allow for more 
holistic growth to all concerned. We recognize, for instance 
that sporting events offer an avenue to develop skills and 
values appropriate for a world of continuous change and 
competition.  In this regard, we continue to support schools 
and communities activities centered on sport by donating 
prizes and trophies to ensure recognition of the winners.

All TTMF events include local culture and an opportunity to 
display the talent of our people. We encourage the versatility 

of musicians who entertain our customers on Customer 
Appreciation day, Sports and Family day or other company 
promotions.

Further, in our contribution to the bursary and endowment 
fund and other fundraising efforts in the interest of financing 
the future well-being of our youths, we attempt to play a 
role in the development of the academic base that makes for 
personal growth.

But our social responsibility must not only be measured in 
dollars and cents. While these are needed and appreciated by 
the recipients, the sentiment would ring more sincere when 
the employees drive the projects.  Accordingly, our Staff 
Charity, which is pegged to our dress down days, enjoys the 
participation of almost all of our employees. our donations 
of $20 per month to ‘dress down’ every other Friday, is 
administered by a Committee comprised of employees across 
the board.  employees are free to recommend organisations 
to which donations are made and the Committee adjudicates 
the disbursement of funds. ownership of the projects 
therefore resides with the employees and they feel personally 
responsible for assisting in enhancing a life or a community.  

We must remember that while we may carry the designation 
of director, Chief executive officer, Teller, Supervisor or 
Manager, we are part of a community and a member of a 
family when we leave our work place. So we must think from 
both sides of the fence.

In 2013, our formal CSR Project will be in full flight, details of 
which will be provided to you in due course. We look forward 
to each and every one pulling together as we continue to 
improve the lives of the less fortunate among us.

And while the reasons advanced here may form strong 
arguments to preserve our social programmes, here is the 
most compelling one of all...it is the right thing to do - it is a 
MUST!

BY CheRRIe CARACCIoLo, MAnAgeR, hUMAn ReSoURCeS

CSR a MUST
(Corporate Social Responsibility)
Maintaining Unwavering Social Trust

HR Focus
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In the words of Ludwig Borne, “naught endures but change.” 
Being able to adapt to change is not only an important aspect 
of work but also life in general. 

Changes to organisations are caused by both internal and 
external factors. organisations are constantly changing 
through foreign competition, downsizing, deregulation, 
mergers, restructuring, reengineering, revitalizing, and 
rethinking. even the most vulnerable and conservative 
institutions are undergoing significant change just to survive. 
It is obvious that change is a process rather than an event 
or a managerial edict. Furthermore, it is a process that is 
somewhat unpredictable since it is difficult to foresee how 
all the actors and interconnected parts of a system will react. 

Resistance to change occurs immediately or it may surface 
months later. It is not irrational, and managers who understand 
the reasons for resistance are better able to deal with it 
constructively. Managers often resent and become angry 
with employees who resist change. however, this reaction 
does nothing to reduce the resistance and often exacerbates 
an already difficult situation. 

having to do things differently normally take people out 
of their comfort zone. Some people are more adaptive to 
change than others, and as leaders and role models we must 
maintain staff morale through change. We must encourage 
top performers and willing staff to roll up their sleeves to 
make things work, and by doing this will help other staff 
members to move from their comfort zones. People who 
resist change tend to hold back their team and, consequently, 
the company’s goals. It is understandable that most may feel 
overwhelmed during the change process, but by providing 
a comfortable environment where staff can discuss their 
concerns and by helping staff understand the challenges they 
face will alleviate much of the demands placed upon them 
during the change process. 

The starting point of dealing with change is empathy, but 

other effective tactics for dealing with resistance to change 
are education and communication. It is important to have 
open communication as employees tend to lose their 
motivation quickly when not informed about the changes 
going on around them. The less they are informed, the more 
their performance is negatively impacted, as silence will 
undoubtedly be misinterpreted.

Participation and involvement, facilitation and support, co-
optation, negotiation and agreement, not manipulation 
and coercion are also important factors when dealing with 
change. 

All of us make changes in our work habits and in our 
personality, but they’re so gradual that we never recognise 
them as change. People resist uncomfortable change, so it is 
up to us as leaders to make the change comfortable for them 
by introducing it in small increments.

In the article Ten Ways to help employees Adapt to Change by 
Christine Corelli she provides a succinct example of adapting 
to change through a metaphor of a chameleon and a 
Tyrannosaurus Rex, “Will you choose to be like the chameleon, 
which can quickly adapt to a changing environment? or, 
will you choose to follow in the path of the once powerful 
Tyrannosaurus Rex that became extinct because it could 
not respond to a changing environment? Putting it this 
way, the answer seems easy. no one wants to be extinct. 
Unfortunately, we sometimes (even unknowingly) put up our 
own roadblocks to success. We wait for things to turn around, 
complain loudly, and refuse to take on the challenge.”

don’t be like the character hem, the main culprit for 
resistance of change, in Spencer Johnson’s book entitled Who 
Moved My Cheese. It is important that we keep the cheese 
moving (change happens), get ready for the cheese to move 
(anticipate the change), move with the cheese (make the 
change), and enjoy the taste of new cheese (enjoy change).

Adapting to Change

Change is Beautiful

BY MIgUeL AWAI – MAnAgeR, MoRTgAge AdMInISTRATIon
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UWI Spec

Divali Dress Up & Breakfast

MD/CEO Awardee 
Cocktail Reception
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Long Service Awards & Employee of the Year Gala 2012
Forensis Persevero....The Legacy Continues

Change is Beautiful
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Employee of the Year 2012
Sharon Daniel- Munroe
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Movers & Shakers

New Hires: Temporary
eileen Prime – August 27

delisa Rollocks – September 11

Kelly Bruce – September 11

Kyle darlington – September 11

nicholas Torres – September 11

onika hunte – September 11

Shawn Jeremiah – September 11

Sheena Bhageraty – September 11

Zakiya Largen – September 11

Keno Carter-guy – September 12

Kindlelan Mitchell – September 12

natasha Cochrane – November 1

EXITS
Vacation Interns
Aeisha Popplewell – August 30

Keelan gill – August 30

Keith Tanner  – August 30

Contract Staff 
eileen Prime – September 26

Angell Cato – September 28

Results Oriented
•	 Cerise	Quamina-Murray

•	 Crystal	Lakhansingh

•	 Douglas	Lee

•	 Jazel	Moses

•	 Kerrie-Ann	Ramlal

•	 Krystal	Proudfoot

•	 Robin	Pantaleon

•	 Roma	Ahye

•	 Shirlene	Chong	Ling

Customer Focused
•	 Danielle	James

•	 Kathleen	Charles-Paul

•	 Mc	Queda	Baird

•	 Nicole	Chang

•	 Timothy	Dookhan

Empowerment
•	 Jazel	Moses	

•	 Miriam	James

•	 Robin	Pantaleon

•	 Roma	Ahye

Teamwork
•	 Alisha	Dilbar

•	 Amita	Gangar

•	 Catherine	Robinson

•	 Cerise	Quamina-Murray

•	 Crystal	Lakhansingh

•	 Danielle	James

•	 Douglas	Lee

•	 Glenis	Douglas

•	 Ingrid	Crichlow-Nichols

•	 Jazel	Moses

•	 Joanna	Joseph-Meloney

•	 Kayode	Redhead

•	 Keeva	Connell

•	 Krystal	Proudfoot

•	 Lisa	Grant

•	 Michelle	Charles-Burnett

•	 Nyasha	Ulerie

•	 Othnel	Mc	Burnie

•	 Robin	Pantaleon

•	 Roma	Ahye

•	 Sheldon	Romano

•	 Timothy	Dookhan

•	 Tricia	Williams

STARS PRESENTED IN Q3, 2012  
 

STARS
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1. What is your favourite food? 
  Basmati rice, stewed beef and steamed 

patchoi.

2. Three words that best describe you? 
  grateful, Blessed and Persistent.

3. one weakness? 
  Shoes, shoes, shoes!!!

4. What is your idea of a good time? 
  Spending time with family sharing a meal 

while trading life experiences. Life happens 
so quickly so I try to take advantage of 
opportunities to make good memories.

5. What are your hobbies/Interests? 
 Puzzles, reading and camping.

6. Favourite movie? 
  Angela’s Ashes

Get to know your colleagues

JoIned The TTMF FAMILY on: 
May 14, 2002 was sort of bitter sweet as my 
grandmother died that morning. I got the 
news as soon as I sat at my desk. I made it 
through the entire day without crying, by the 
grace of god. 
 
PReVIoUS eMPLoYeR:  
Colonial homes & Commercial Properties 
(Caribbean) Ltd. 
 
PoSITIon heLd: 
office Manager

oRIgInALLY hAILed FRoM:  
Santa Cruz

CURRenTLY hAILS FRoM:  
Santa Cruz

7. Best TTMF experience? 
  Customer Appreciation day 2011. I had 

the privilege of seeing the staff really 
work together to the benefit of our 
customers.

8.  Personal Motto? 
   every new day brings with it another 

opportunity to make better the things 
we did not give our best.

9. Best book you ever read? 
  To Kill A Mocking Bird by harper Lee. I 

am currently reading Tao Te Ching which 
may take the place of the above. 

10. Favourite Colour? 
 green.

11. What’s your idea of success? 
  Realising the purpose to which you 

were born and taking steps to achieve 
same. Ultimately, being obedient and 
surrendering unconditionally to the will 
of only one master, Jesus. Then, it really 
matters not what others think of you 
rather what you think of yourself.

12. greatest Achievement? 
  The employee of the Year Award - 2012. 

I AM blessed, grateful and honoured. I 
FeeL privileged and empowered. I am 
hopeful, motivated and excited that I will 
persevere to live up to the expectations 
of all who support my creativity, projects 
and ideas that in some small way may 
contribute toward making the TTMF 
brand truly a household name at every 
meal. LoL!!!  If you only know what I 
have up my sleeve for 2013.

13.  What advice would you give someone 
aspiring to be in your position/a similar 
position? 
Always give your best.

14. Who is your Role Model? 
  I can’t say for sure that I have only one 

but, my grandmother and mother have 
been pillars of exceptional courage, 
strength and devotion in my life. I cannot 
imagine my life without their guidance 
and life lessons.

15. Most embarrassing moment? 
  Becoming severely ill on the Bequia Ferry 

and have a stranger take care of me. I 
never knew his name or said thank you.

16 Life changing experience? 
  having to bury my sister-in-law who died 

in a tragic vehicular accident the day 
before her mother’s 60th birthday. Talk 
about life’s curve balls, but, all things are 
possible with Jesus.

17.  If you had to do something again, would 
you, and what would it be? 
Complain less.

18. Any elusive goals? 
 To vacation in Tahati with my husband.

19. greatest fear/phobia? 
  “Long tails” as I call them - snakes. eW! 

Yuck!!

20.  one thing you would like to do before you 
die? 
enjoy spiritual contentment, good health 
and financial wealth in my senior years 
with my husband while witnessing 
our children achieve the pinnacle of 
their god given potential, becoming 
responsible adults with families that 
are spiritually grounded and positively 
contribute to society as a whole.

20 LONG SERVICE AWARDEE & 
EMPLOYEE OF THE YEAR 2012.

QUESTIONS WITH
SHARON DANIEL-MUNROE
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Helpful 
Holiday Tips
Create a dramatic holiday centerpiece by combining bold red 
accessories. Bright red ornament balls, berry sprigs and glittery 
tinsel garland surround a plain white candle in a clear crystal 
globe to create an eye-catching centerpiece.

Perhaps the ultimate way to create a stress-free holiday is to live 
by a list. Plan ahead, and don’t be afraid to delegate. “Know 
what you’re capable and comfortable doing and give other 
people things to do. Asking guests to help with a party-related 
task makes them feel more involved, so never be afraid to ask.

Too many friends and family to host at one time? have an 
open house and let them know they can drop by any time 
between certain hours on one special day. Your guests will 
appreciate the flexibility and you’ll gain quality time with the 
ones you love. 

Let your nose know it’s the holiday season. Place potpourri and 
scented candles near your entry and throughout your house.

Choose two to three colors for your holiday palette and keep 
it consistent. Multiple color palettes can be too distracting. Try 
silver, blue and white or red, gold and brown. 

Colored lights can be costly if you change your color palette 
from	year	 to	 year.	 Stick	with	white	 lights;	 they	 can	be	used	
with any color scheme. 

Bring the holiday celebration into every room. Kitchens and 
bathrooms are a great place to put scented candles and smaller 
seasonal knickknacks. 

The holiday season is definitely one time where “less is more” 
does noT apply. have fun and go big.

LONG SERVICE AWARDEE & 
EMPLOYEE OF THE YEAR 2012.

QUESTIONS WITH
SHARON DANIEL-MUNROE
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Christmas is a special time of the year for families.  The twinkling 
lights	on	the	tree;	smell	of	ham,	homemade	bread	and	fruitcake	in	
the	air;	sweet	parang	music	playing	on	the	radio	all	make	the	season	
wonderful.  It is a time of celebration.  Let us keep the holiday 
season joyful by following these safety tips:

•	 Look	for	the	UL	mark	when	purchasing	lights 
•	 Use	only	outdoor	lights	on	the	exterior	of	the	home 
•	 Never	use	worn	light	strings.		Inspect	before	use. 
•	 Make	sure	you	have	a	properly	working	smoke	or	heat	detector 
•	 Connect	no	more	than	three	strands	of	lights	together 
•	 Never	use	an	indoor	extension	cord	outdoors 
•	 Avoid	overloading	wall	outlets	and	extension	cords 
•	 Never	use	electric	lights	on	a	metallic	tree 
•	 Avoid	candles;	use	the	battery-operated	candles	to	“get	the	look” 
•	 Always	turn	off	the	tree	lights	when	going	to	bed	or	leaving	the	house 
•	 After	parties,	check	under	and	around	chairs,	sofas	and	other	furniture	for		
 smoldering cigarettes if there have been people smoking in the house 
•	 Have	a	fire	extinguisher	available 
•	 Remember	your	babies.		Yes,	I	am	in	mommy	mode	now!		 
•	 Look	for	the	small	beads	and	or	ornaments	that	can	be	choking	hazards.		 
•	 Ensure	that	your	tree	is	sturdy	and	all	ornaments	are	secure.		 
•	 Cover	your	outlets.		 
•	 Creep	around	and	look	for	hazards.	It	will	be	worth	your	while. 
•	 Road	safety	is	a	must.		Do	not	drink	and	drive.		Avoid	driving	when	you	are		
 sleepy. Take a rest, fuel up and start back the paranging.

 Enjoy	this	festive	season	and	be	merry.		

	 This	Christmas	the	best	gift	you	can	give	your	family	is	YOU!	

BY KARen AnToIne - SAFeTY oFFICeR

Christmas
Safety Tips
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The introduction of tablet computers has 

revolutionized the industry with its ability 

to offer users easier access and better 

functionality than offered by most laptop or 

desktop computers. 

The tablet is a thin, lightweight computer 

that utilizes a special operating system 

designed to make the most of its touchscreen 

interface. The user’s finger essentially 

functions as the mouse and cursor. This gives 

the tablet the cool interactive feel that makes 

them fun and useful. A tablet may also be 

connected to a keyboard with a wireless link 

or USB port to provide ease of typing.

Tablets range in size from 5 inches (called mini 

tablets) to 13 inches. The battery life varies 

between the different tablets but most of 

them can operate for about 10 hours before 

requiring recharging. It affords the users who 

are constantly on the go the much needed 

portability.  Tablets can be customized to the 

individual needs of the user whether the user 

is a child, student or professional. Some tablets 

carry a dual core processor e.g. Motorola 

Xoom, which provides increased processing 

power. 

The idea of using an easy to tote tablet for work 

may be appealing for many users. They can 

be used for email, note-taking, presentations, 

accessing the web and various other business, 

educational or recreational purposes. Tablets 

offer a great experience when browsing the 

web or using the various specialized apps 

which are commonly available.

The market has been flooded with many 

different brands of tablets,  Apple’s iPad, 

Amazon Kindle Fire, Toshiba excite, Samsung 

galaxy note and google nexus to name a 

few. The most successful tablet computer 

however is the iPad using the ioS operating 

system. 

The iPad’s appeal lies in its simplicity of use. 

Press the tablet’s power button and it will be 

ready to use instantly. Install an app and there 

is no need to restart. When you are done, 

don’t worry about switching off – because the 

battery for the new iPad last for days on end. 

Retina display is a brand name used by Apple 

for liquid crystal displays (LCd as we know it) 

which they claim have a high enough pixel 

density that the human eye (retina) is unable to 

notice pixilation (distortion) at a typical viewing 

distance.

It is widely felt that the Tablet is the future of 

computers. Many manufacturers are moving 

to use ‘touch screen technology’ for laptops 

and desktops. The mobility and ease of use of 

the iPad and other tablets remain the major 

advantage over other types of computers.

TABLETS
Bits & Bytes

BY JAZeL MoSeS – TeChnICAL SUPPoRT ASSISTAnT
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Souse is traditionally made with pig feet, but 
you could also use pork hocks, bones or rib 
ends to make this with success. And if all fails, 
you can always use chicken feet.

Ingredients

1	lb	pork	hocks

1/2 medium onion sliced thin

juice of 4 limes

1 hot pepper sliced thin

dash	fresh	ground	black	pepper

1 teaspoon salt (but do taste after 
marinating	to	adjust	to	your	liking)

2 cloves of garlic crushed

4 cups water

1 cucumber sliced thin

1/4 cup chopped shado beni

Wash the hocks or whatever parts you were 
able to source, then place in a deep pot with 
water – add the couple cloves of garlic and 
bring to a boil. 

Reduce to a simmer and allow it to cook for a 
couple hours covered – until the meat starts 
falling off the bones. 

You could also use a pressure cooker, to cook 
the meat.

drain the cooked meat and give it a good rinse 
under cool water and set it aside to cool down. 

Strip away the meat off the bone in small 
pieces and place in a large bowl. 

Then add sliced onion, pepper, cucumber and 
shado beni, the salt, fresh ground black pepper, 
lime juice and water and give it a good stir.

Cover this and allow it to marinate for a couple 
hours. – Serve 

SOUSE Recipe

Change is Beautiful
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Welcome to 
BRAINGLE

Fill out the entry form attached with your answers and place it in 
the specially marked box located in the Reception Area, 2nd 
Floor east. Participants from the branches may forward 
their entries to Sharon daniel-Munroe – Marketing 
department, in a suitably marked envelope. The 
deadline for submission is december 24th at 
4:15 pm. Late entries will not be accepted. 
on your entry form, please include your contact 
information and indicate your preference for one of the 
following: Ruby Tuesday, Tg I Fridays or Zanzi Bar. only one 
entry per person is allowed. neither photocopies nor e-mail 
will be accepted. The first correct entry chosen by random 
draw will be declared the winner and will be announced on 
december 28th, 2012.

The competition is open to TTMF employees only. Management 
and staff of the Marketing and Public Relations department 
are not eligible to enter.

Entry Form name:

Contact info:

Ruby Tuesday

TgI Friday’s

Zanzi Bar

In the Photo - 
Braingle Winner 

Jinelle Charles

Sudoku is easy to play and the rules are 

simple. Fill in the blanks so that each row, 

each column, and each of the nine 3x3 grids 

contain one instance of each of the numbers 

1 through 9
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